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By: Joshua D. Cates, Publisher Colorado Springs Living Well Magazine
This year the Southern Colorado Women’s Chamber of Commerce (SCWCC)
celebrates its 25th anniversary. While this is an impressive milestone, it’s the
changes in last three years that have our community buzzing about SCWCC
and its current President and CEO, Lola Woloch.
Since taking on the role in January of 2015, here are just a few stats for you to
think about. 68% increase in membership revenue, 131% increase in programs
revenue, 92% increase in gross profit, 281% increase in net income, and 56% increase
in attendance, just in this past year.
In addition, their annual Accolades Awards Luncheon, honoring the Business Leader
of the Year, has seen a 262% increase in sponsorships over the past three years.

Lola Woloch,
President and CEO,
Southern Colorado Women’s Chamber of Commerce

Lola, what is one key to the
SCWCC’s success over these past years?
One key to our success is that we are true advocates
for business and pride ourselves on constantly making
connections and building business relationships that
benefit everyone involved. I believe the most powerful
connections happen when our members are ready to
take a leap. They are facing that jumping off point
when deciding to start a business, grow to the next level,
advance in their career or make a bold change. These
are the pivot points in our human and organizational
experience that build our courage and confidence.
I believe that if we connect the right people and leaders
together, the entire business community collaborates
and thrives, which leads to greater economic impact
and a higher quality of life.

Lola, what is unique about the
SCWCC membership value?
We also provide exclusive benefits for our members
from discounted health insurance, dental, workers
compensation, media, advertising and printing services
and so much more that allows small businesses to compete.
It’s important to serve the business community and give
back. We have a Foundation and have tripled our give
back to the community this past year by providing
scholarships for women.

Lola, please tell me what led you
to your current role at the SCWCC
Our home and life were directly impacted by the Waldo
Canyon fire. Although we didn’t lose our home, we had
significant damage which we had to repair. My current
career had me traveling most of the time. Realizing I’d

need to act as the general contractor on our repairs,
I knew I wanted to make a life shift and work from home
and stay local. I was so impressed by the quick rebuild of
our community and the people who jumped in to help.
I knew it was now my time to pay it forward and find an
organization that was in true need of help. I made Colorado
Springs my home over 20 years ago and directly sought out
a position that would enable me to use my talents and give
back to Colorado Springs.

Tell me about the recent awards
SCWCC received
Our 2018 is off to a quick start and I’m honored that the
SCWCC received three awards at this year’s Colorado
Chamber of Commerce Executive Conference (CCCE) from
the Colorado Association of Commerce & Industry (CACI).
Recognized as one of the top performing Chambers of
Commerce, we won 1st place in Increase in Membership,
1st place in Best Communications Campaign by a Chamber
with fewer than 500 members: and 2nd place in Increase in
Dues Revenue.

In closing
Lola’s vision for the SCWCC has majorly impacted the
community of Colorado Springs. Her goals are lofty, to
say the least, and her attitude is quite simply, “Failure is
not an option.” Since 2015, the trajectory has sky-rocketed
and the SCWCC has become a valuable and wellrespected Chamber of Commerce in Colorado. Under
Lola’s leadership, and with the dedicated work and strong
support of the SCWCC Board of Directors and Member
volunteers, SCWCC has achieved greater levels in 2017.
Lola was recognized by the Colorado Springs Business
Journal as a Woman of lnfluence for her efforts.
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New special sections and added
readership and viewership to
53,000 business leaders.

SCWCC Now in our 26th Year
– We are growing and expanding.

Love

SPACE?
Visit the
Space Foundation
Discovery Center
in Colorado Springs

Colorado Springs is home to
a unique space, science and
technology center, with fascinating
space artifacts, interactive exhibits
and one-of-a-kind laboratories that
provide insight into the importance
of space exploration in our everyday
lives on Earth.
Learn about science, technology,
engineering and math (STEM)
through hands-on activities,
such as tinkering, robotics and
simple experiments.
Be sure to see a Science On
a Sphere® presentation during
your visit. This amazing spherical
display brings the Earth, Sun,
Moon, planets and other celestial
bodies to life.
The Space Foundation
Discovery Center also offers
education programs for thousands
of school field trip students
and homeschool students each
year. Learn more by visiting
https://www.discoverspace.org/
education.
The Space Foundation
Discovery Center is open to the
general public from 10:00 a.m.
to 4:00 p.m., Tuesday through
Saturday, and is located just off
of Garden of the Gods Road at
4425 Arrowswest Drive, 80907.
The Discovery Center is closed
on major holidays. See details
about fees and special events
at www.discoverspace.org.
SCWCC 2018 DIRECTORY AND MAGAZINE

Educational
Attainment of
Women and
the Persistent
Wage Gap
by Tatiana Bailey, Ph.D.

Since 1982, women have earned more bachelor’s
degrees than men in the U.S. In the 2017
graduating class, 140 females for every 100 males
earned master’s degrees and 109 females for
every 100 males earned doctoral degrees.* It is
striking that despite such strides, a wage gap still
exists with women earning about 80 cents on the
(male) dollar. Outpacing men in education should
result in women’s pay accelerating more quickly
and equal representation in the C-suite. Yet,
according to the research of Sheryl Sandberg
of LeanIn.org and McKinsey, women hold only
17 percent of the highest positions, and at the
current rate, it will take 100 years to obtain gender
equality in the workplace.
Over the years, many have argued that childbearing and childrearing keep many women from
aspiring to those higher roles. Yet, the same
LeanIn/McKinsey survey of 30,000 workers across
the U.S. shows that fathers are just as likely to
state trepidation about career advancement
during childrearing years.
Women do list “other” workplace barriers holding
them back that tie to cultural norms and predispositions around perceptions of gender. Norms
are slow to change because they are institutional
and ingrained in individual thinking. They impact
how we raise our children, the roles we assume
in the home and the translation of those roles into

DR. TATIANA BAILEY,
DIRECTOR OF THE UCCS ECONOMIC FORUM, COLLEGE OF BUSINESS

the workplace. They may also be behind why the
achievement of full equality has been arduous
and elusive.
Although women have been surpassing men in
higher education for the past 25 years and are
equally skilled, the imbalance still exists. The
recent disclosures of inappropriate behavior towards
women in the workplace plausibly elucidates how
imbalanced the workplace can still be, as well as
how entrenched those predisposed cultural beliefs
about gender truly are. The next leap includes a
shift in cultural paradigms. Perhaps the recent
disclosures can help us leap forward.
Women in the U.S. have capitalized in spades on
their ability to educate themselves. Fully integrating
women into all fields, all board rooms and all earning
opportunities will only further propel the U.S. as
a global economic power. Now that’s American
enterprise and competitiveness at its best.
To read the full article, go to http://gazette.com/
tatiana-bailey-educational-attainment-of-womenand-the-wage-gap/article/1617354.
* U.S. DEPARTMENT OF EDUCATION
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Save the date and plan to participate in southern
Colorado’s most prestigious and informative women
in leadership magazine geared towards executive
leaders, solopreneurs and women business owners.
The SCWCC annual magazine is four color, glossy
format with special cover stock and graphic designs
to showcase the outstanding accomplishments of
SCWCC members and their community.
Lola Woloch
FEATURES INCLUDE:
President and CEO
Southern Colorado Women’s
• SCWCC membership business directory
Chamber of Commerce
• Information on SCWCC programs and events
• 25,000 print magazine readers
• Expanded unique visitors to web edition
• 7500 copies mailed to Southern Colorado’s largest employers
and influential leaders
• 2000 Additional copies for all advertisers and SCWCC special events
and luncheons
• Member advertisers receive branded content, special features or
a column to complement their ad buy
• One year shelf life/online version posted on SCWCC and AdWest websites

EMPOWER YOURSELF.
IGNITE YOUR BUSINESS.
CONNECT WITH LEADERS.
SCWCC 2018 DIRECTORY AND MAGAZINE
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WE MEAN BUSINESS BY SHOWING OUR MOMENTUM FOR SCWCC
ANNUAL MAGAZINE AND DIRECTORY 2019.
• Strategic direction with new branding, website and logo
• Expanded leadership and educational programs
• Great networking events
• Creative collaborative opportunities
Nancy Crego, Publisher and Sales Director
AdWest Consulting, Inc.
nancycrego@comcast.net • 303-526-5564
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RESERVE EARLY!
Receive your best ad position with plenty of time to plan your content.
Early reservation guarantees that last year’s rates hold.
PRESS READY
AD DEADLINE:
Feburary 25, 2019

STANDARD
RESERVATION:
January 25, 2019

DISTRIBUTION
DATE:
March 2019

SPECIFICATIONS AND PRICING
Publication trim size (8.375 x 10.875), Live area (7.625 x 10), Page bleed size: (8.875 x 11.375)
Ads submitted by design agencies or other publications must meet our publication’s ad size
specifications. All ads that bleed to the edges must be setup with the bleed dimensions. If the ad
is furnished to the trim size, your bleed may not come out as expected. Also notice the live area;
this is where your important information should be contained to avoid being trimmed during printing.
Submit art and files in press optimized PDF format with embedded fonts, 300 DPI at actual size,
CMYK only. All embedded or digital photos must be 300 DPI at actual size.
AD PROOFS: We will provide a color proof via email in PDF format (laser proof provided upon
request only). It is the responsibility of the advertiser to approve the ad within 48 hours of receipt.
PRODUCTION FEES: Rates are for press ready ads and previously designed pick-up ads without
changes only. A minimum $165 production fee for ad layout will be charged. Advertisers are
permitted corrections on the first proof. Additional revisions will incur a minimum fee of $165 per hour.
Photoshop work will incur production charges.

$795

SIXTH PAGE
2.455 x 4.935

$1495

ONE-THIRD PAGE
4.96 x 4.935

$3295
FULL PAGE: 7.625 X 10
FULL PAGE WITH BLEED:
8.875 X 11.375

$1095

$1895

QUARTER PAGE
3.748 x 4.935

HALF PAGE HORIZONTAL: 7.625 x 4.935
HALF PAGE VERTICAL – 3.748 x 10

$2695
TWO-THIRDS PAGE
5.395 X 10

$5795
TWO-PAGE SPREAD: 16 X 10
SPREAD WITH BLEED:
17.25 X 11.375

$3395
SPECIAL INSIDE COVER
OR BACK COVER WITH BLEED
8.875 X 11.375

20% More for Non-Members
Claudia Corson, Ad and Editorial Coordinator • corson.claudia@gmail.com
Nancy Crego, Publisher, AdWest Inc. • nancycrego@comcast.net • (303) 526-5564
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ADWEST EFFECTIVE

ADVERTISING
The most effective ad for your company includes:
Consultation || Branded Content || Photography

||

Proofing

*Minimum fee of $165 to create an ad

CONSULTATION

LAYOUT AND DESIGN

AdWest provides expert advice and offers
recommendations for the ad concept and design.

Once the ad copy has been written and the logos
and photos (if applicable) have been received
and approved, we will forward these components
to our design team.

BRANDED CONTENT –
ADDITIONAL PROMOTION OPPORTUNITY
Advertisers: You may continue your message
through an additional feature, column or story in the
magazine for no charge if you supply your own content.
The word count is dependent on your ad size. Additional charges
will incur if you want us to do an interview or a rewrite, provide
photographs or a photographer, or change anything after we
design and lay out the content. Such costs will vary and will
start at $165.

PROOFING
Proofing is an important tool to ensure the ad
and branded content are error free and ready
for press.

CONTRACT/PRODUCTION /EMAIL CONTRACTS AND INVOICES
Advertiser Name___________________________________________________________________________________________________
Billing Address______________________________________________________________________________________________________
City ____________________________________________________________ State__________ Zip Code________________________
Contact_______________________________________________ Owner____________________________________________________
Email__________________________________________________ Website___________________________________________________
Phone_________________________________________________ Fax________________________________________________________

AD SIZE
Sixth

Third

					
Quarter Half

Two-Thirds

Full

2-Page

AD

LAYOUT

COST

DEPOSIT

$___________ $___________ $___________ $____________________

Advertiser by:_____________________________________________________

Title______________________ Date________________

AdWest Consulting, Inc. by:________________________________________

Date____________________

Comments:________________________________________________________________________________________________________
___________________________________________________________________________________________________________________
Designer’s errors are corrected without charge. Client additions/revisions are billed at $165/hour.
Payment terms: 1/2 deposit with contract, 1/2 before publication date.
Please make checks payable to AdWest Consulting, Inc. Mastercard and Visa accepted.
q I have read, understood and agree to the Adwest proofing policy as stated above.
Issue/Year_________________________________________________________ Ad Size_________________________________________
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Claudia Corson, Ad and Editorial Coordinator • corson.claudia@gmail.com
Nancy Crego, Publisher, AdWest Inc. • nancycrego@comcast.net • (303) 526-5564

